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(M.Sc.) Markus Mueller

Markus has been raised in Germany, in an area referred to as the EUREGIO close to the Belgium and Dutch border.
After finishing school he acquired a Master of Science in International Business from the University of Maastricht
(NL) with majors in Strategy and Innovation Management. His professional career started off at the Hongkong office
of Melchers HK Ltd., a German trading company specialised in loan manufacture of garments for retailers doing
private label business. After that he moved back to Germany working for 8 years at Peek&Cloppenburg in
Duesseldorf, a Germany fashion retailer, where he occupied several positions within buying and private label
wholesale. Markus left Peek&Cloppenburg in 2008 to work for the fashion brand Tom Tailor as Head of Sales and
thereafter for the Dutch company Just Brands as Country Manager for Germany, Austria and Switzerland before
moving to GS1 in 2012. At GS1 AISBL in Brussels, Markus Mueller occupies the position of Director Industry
Engagement for Apparel & General Merchandise, after having led the German Connecting Fashion Business
Initiative, he is now responsible for the global Apparel & General Merchandise GS1 activities. His responsibilities
include driving the adoption of GS1 Standards across his sectors globally by engaging with GS1 Member
Organizations, authorities, associations, international organizations, civil society and stakeholders within the
Apparel & General Merchandise supply chain. Focus topics of his work are track & trace of products and
consignments along the entire supply chain, capturing and efficient exchange of location information and product
master data, serialization and RFID (Radio Frequency Identification) and innovation at the POS (Point of Sale).
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